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I’m a published photographer who
has exhibited work across the Midwest,
and part of my job is to keep up with
the latest and greatest techniques
for shooting photos. This column is
an opportunity to share some of my
knowledge, but I’ve also consulted a
veteran of the photography business,
Dan Grevas, who has owned and
operated Dan Grevas Photography in
South St. Paul, Minn., for almost three
decades. We put our heads together
to come up with these suggestions.
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Tools of the trade
While smartphones are the ultimate
in point-and-shoot, if you’ve been
using a real digital camera—a digital
SLR, a compact or something in
between—and are comfortable
and confident with it, by all means
Here is an example of a good
photo. You can see the whole
boat. The background is pleasing
and not busy.
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Taking photos that better
showcase your work
Only have a smartphone? That’ll work fine.
by Jeff Moravec

SUBSCRIBE AT www.marinefabricatormag.com
www marinefabricatormag com

$10 us | $15 can

Ideally, there’s
a fabricator project
on the cover of
every issue of
Marine Fabricator,
but that requires
high-resolution and
high-quality photos.

A

n estimated 1.2 trillion
pictures were taken
across the globe in 2017.
The smartphone, of course, is
what’s behind the huge number.
According to InfoTrends, a market
research firm, 85 percent of all
photos are shot with a phone.
A good smartphone gives you, as
a fabricator, a simple way to capture
the work you do, as well as all of the
important (and not so important)
occasions in your life. The catch,
though, is that despite the improvement in smartphone cameras, a lot
of photos taken with them just aren’t
very good. Most of the time that’s
fine; what you post on Facebook or
other social media channels is meant

to capture a moment, not establish
you as a modern-day Ansel Adams.
However, there are instances when a
fabricator wants a quality photograph to
really showcase a project. This magazine
is a good example. Photos are a critical
part of its editorial presentation, and it
often relies on examples of a fabricator’s
work to illustrate articles and grace the
cover. Ideally, there’s a fabricator project
on the cover of every issue of Marine
Fabricator, but that requires highresolution and high-quality photos.
The goal of this article is to help you
take better pictures. It will also include
tips about what to do with those photos
to make them suitable for publication—
whether it’s in this magazine, in your
own marketing materials or elsewhere.
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continue. Smartphone cameras have
improved by leaps and bounds in
recent years, but a stand-alone camera
is still capable of taking the best photos.
Such cameras do require a bit more
skill than using a smartphone, so go for
a smartphone if that’s easiest for you.
Any decent smartphone manufactured
in the last few years should be adequate
for most photographic purposes. What
this publication needs, for example,
are high-resolution photos: a file at
least 1 megabyte (MB) in size for
use inside the magazine, and about 6
MB for a cover shot. We’re not going to get too technical here, but the
size of your photo is determined in
large part by the megapixels that can
be captured by your camera’s sensor
(the more megapixels, the better).
Current top-of-the-line smartphones

For more information, visit:
www.marinefabricatormag.com
Search photography.
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MARINE FABRICATOR ADVERTISEMENT RATES
Prices are subject to change.

NET Print Rates
AD SIZE

NET Digital Rates
ISSUE FREQUENCY
6x
4x
1x

Prices listed are per month

MarineFabricatorMag.com

size

3 mo

6 mo

12 mo

728 x 90px

$650

$550

$450

Wide skyscraper

160 x 600 px

$600

$500

$400

Mid-rectangle

300 x 250 px

$600

$500

$400

custom

$850

$750

$650

Full page

$3500

$4000

$4350

Leaderboard

2⁄3 vertical

$3175

$3675

$4025

1⁄2 island

$2775

$3250

$3500

1⁄2 horiz

$2375

$2800

$3200

Sponsored content

1⁄3 page (H or V)

$1850

$2225

$2550

1⁄6 page (H or V)

$1375

$1625

$1875

2-pg spread

$6625

$7625

$8275

Special positions add 10% to earned rate

E-Newsletter

size

3X

6X

12X

Leaderboard

600 x 90 px

$750

$700

$650

Position #2

600 x 90 px

$650

$600

$550

Position #3

600 x 90 px

$550

$500

$450

custom

$850

$800

$750

Sponsored content
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Marine Fabricator
Celebrating its 25th year with a
fresh, new design, Marine Fabricator
delivers valuable craftsmanship
techniques and how-to information
to help decision makers build
successful marine fabrication
enterprises. Business owners use
the publication as the primary
resource for their business needs,
hands-on education and product
information. The Buyer’s Guide
provides readers with a convenient
year-round resource for making
buying choices.

MarineFabricatorMag.com

3%

Marine Interior
Design
Automotive
Fabrication

10%
Marine OEM

15%
72%
Marine Aftermarket
Fabrication
(exterior and interior)

READER PROFILE
For a more detailed audience breakdown,
please contact your IFAI Sales Representative.

E-Newsletter

MARINE FABRICATOR EDITORIAL CALENDAR
Editorial calendar and bonus distribution subject to change

January/February

March/April

May/June

July/August

MFA time standards
Dynamic new windows,
windshields and windscreens
Upholstery patterning
techniques

MFA Excellence Awards
Canvas repair—Newest ﬁxes
for rips, tears, snaps, zippers
and more
New trends in ﬂooring and
mats

Sewing machine tuneups,
troubleshooting and upgrades
Equipment and tool roundup
Make custom projects pay off

Covers for boats, equipment
and more
Sustainable boating: Solar
panels and other green
products
Metal and frame fabrication

Ad Close: Nov 17, 2018
Materials Due: Dec 3, 2018

Ad Close: Jan 17, 2019
Materials Due: Feb 3, 2019

Ad Close: Mar 17, 2019
Materials Due: Apr 3, 2019

Ad Close: May 17, 2019
Materials Due: Jun 3, 2019

BONUS DISTRIBUTION
Marine Fabricators
Conference 2019

September/October
Design Smarts: Design tips
from the pros
The streamlined shop:
Products and processes to
increase productivity
High-tech know-how: Cutting,
patterning and templating
Ad Close: Jul 17, 2019
Materials Due: Aug 3, 2019
BONUS DISTRIBUTION
IBEX 2019
IFAI Expo 2019

MarineFabricatorMag.com
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